
6 Tips to Boosting Your Nonprofit’s Social Media Message 
 
 
A common misconception is that nonprofits don’t have the resources to keep up with businesses 
competing for the same attention. Without a massive marketing budget, if any at all, how is a 
nonprofit supposed to be heard in today’s noisy world? 
 
Social media is a powerful way for nonprofits to promote their cause in effective ways. Twitter, 
Facebook, Google+, and video are transforming how people find causes worth supporting. The 
same type of impact can be made through small changes in your nonprofit’s approach to social 
media. 
 
Here are six tips for boosting your nonprofit’s message through social media... 
 
1. Be professional 
 
If your cause is important, then you should look the part. Invest in a marketing firm (or ask them 
to donate their time) to give an overview of your Twitter profile, Facebook page, and any other 
current social media platforms. What should you change? What are you doing well? What do 
you need to stop doing? What are some simple steps to improving your impact through social 
media? 
 
2. Network with other nonprofits 
 
Other nonprofits shouldn’t be seen as competition. Nonprofits with related causes can create a 
powerful synergy for increased change by partnering together for events, communication, and 
fundraising. A simple message to another nonprofit’s Twitter account is a great way to start 
conversation. 
 
3. Engage with your audience 
 
People want to be inspired and engaged with a purpose. Use your Facebook page for straw polls, 
ask for opinions, tweet Q&A’s with your following, and hold contests as leverage for your cause. 
Any chance to stay at the front of people’s minds is an opportunity for increased change. 
 
4. Share good content 
 
The more focused your content, the easier to raise awareness. Be funny, clever, strategically 
blatant, authentic, and intentional with what you share, but most of all, be the best at sharing why 
what you do matters. 
 
5. Turn numbers into stories 
 
Know the latest stats and data specific to your cause. It’s easy to see stats in the millions or 
billions with random rates and percentages attached. The key is finding ways to share those same 



stats in someone’s story through video, writing, pictures, and experiences. Numbers are good, 
but stories make numbers come to life. 
 
6. Leverage your evangelists 
 
Identify the people in your audience most passionate about your nonprofit and empower them. 
Create awareness campaigns through videos, widgets, banners, and more to team up with the 
passion of your evangelists. Take any limit off their voices by equipping them with all the 
resources they need to share your message. 
 
What are some other tips for helping nonprofits share their message? 


